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What is &

Case: New Coke
Reading: Keller chapter 1
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Reading: Keller chapter 2 &3
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Reading: Keller chapter 4
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Case: Starbucks: Delivering customer service
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Case: P B4 i1
Reading: Holt, D. < it 549 {7 4§ . j¥_Brand ' Icon chapter 2,3,5
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Reading: Keller chapter 11,12
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Reading: Keller Chapter 5,6,8,9,10
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Reading: Keller chapter 7

Module 4 514 = &

W9 11/6 &2

Reading: Keller chapter 13-16
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